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Disclaimer

Content and liability disclaimer

The information contained in this presentation or enclosed herewith is provided and intended for 
informational purposes only and should not be relied on for any investment decisions. The information 
provided in the presentation includes assumptions and financial information on M.Video operations 
and expectations which are "indicative". Specifically, some of the 2008-2012 information presented is 
taken from the M.Video Group management information system and as such may be unaudited and 
may include accruals and estimates. Except for numbers which can be traced to the audited 
Consolidated Financial statements for the year ended December 31, 2007, for the year ended 
December 31, 2008, for the year ended December 31, 2009, for the year ended December 31, 2010, 
for the year ended December 31, 2011, for the year ended December 31, 2012 and for the year ended 
December 31, 2012 the numbers may not have been subjected to any audit testing nor have the IFRS 
policies necessarily been applied to  these numbers/calculations. All M.Video Group companies 
information provided in this presentation is provided on an "as is" basis. M.Video believes and has 
done everything within its power to ensure the information is not misleading, nevertheless M.Video 
does not take any responsibility for the accuracy or completeness of the information. Likewise, for the 
forward looking information provided, these are based upon the M.Video Group management high 
level, longer term views and not on detailed budgeting or forecasting principles. The addressees of the 
presentation should not take these numbers as the true and accurate numbers and as such not 
disseminate, or refer to these numbers for any purpose other than for the purpose they were given, 
namely for informational purpose. A person who uses the information contained in this presentation 
does so at his/her own risk.
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20 years of successful business in Russia

Origins of the Co. & Brand

2013

300
5

Start of the regional 
expansion

2001

2007

IPO



M.video growth vs. market in 2012

All information presented on this slide is subject to the disclaimer note on page 2 
Source: Company data, www.gfk.com 6
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Massive store roll-out in 2007-2012

Note: net of closing- existing stores - new stores

All information presented on this slide is subject to the disclaimer note on page 2 
Source: Company data 7
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Accelerating revenue 2007-2012

All information presented on this slide is subject to the disclaimer note on page 2 Source: Company data

2007 2008 2009 2010 2011 2012
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Sustainable profitability growth

FY 2009-2012 Net Profit, RUB billionFY 2009-2012 EBITDA, RUB billion

Annual 2009-2011 and 9m 2012 special dividend, RUB million
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Investment Case Summary

Twenty years in Russian retail: successful brand building and business 
development.

Sales over 5 billion USD annually, #1 position in Russia, nationwide 
retail network of 130+ cities and 300+ stores

Ultimate growth profile: c.120 new stores in the past 3 years.

Clean balance sheet, strong financial position, zero debt

Outstanding value story: annual dividend paid third subsequent year, 
record special dividend of 30 rubles per share paid in 2012

Strong customer relations and service expertise: winning Omni-
Channel strategy for the e-commerce era
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Omni-Channel Strategy: Building the Future
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Welcome to the Future!
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Welcome to the future – customers for life

•67 stores reconstructed/opened in 2012
•All new stores open in new format
•High level customer satisfaction
•Performance in line with expectations

Store development – new concept
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Trend zones in new store concept

Connectivity Zone Coffee Zone

Digital Photo Zone

Beauty Zone
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Service Zones – now in all stores

Connectivity Zone Coffee Zone

Digital Photo Zone

Beauty Zone



OMNI-format for reconstruction

Before 

reconstruction

For the period of 

reconstruction

15 stores planned for 2013



We are not closed, we keep trading in OMNI-format

Terminals

Promo-products

Product 

collection/ 

self-check 

Service-

engineer 
Credit Credit
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Store development - store format 1000 sq.m

Closer to our customers
•In small cities/high density areas 
•Core range of main categories
•Full range of promo products
•Extended range available by order
•Complete service offer
•18 stores trading at year end 2012
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OMNI development - regional internet expansion

2012 2013

Moscow Omsk

St. Petersburg Ukhta

Novosibirsk Voronezh

Ekaterinburg Tolyatti

N.Novgorod Izhevsk

Samara Barnaul

Kazan Ulyanovsk

Chelyabinsk Irkutsk

Rostov-na-Donu Yaroslavl

Ufa Makhachkala

Volgograd Orenburg

Perm Novokuznetsk

Krasnoyarsk Tomsk

Saratov Kemerovo

Krasnodar Ryazan

Tyumen Astrakhan

Stavropol Penza

Naberezhnye Chelny

Lipetsk

Tula

17 20 One step. One click. One call.
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OMNI integration - unforgettable customer experience 

Geo-clustering

Localised social 
media  responses 

24 hrs
Order on-line 

Pick up in store

Express delivery 
across Russia

Full assortment 
available to be sold 
via web in all stores

Credit on line
Multi channel 
promo codes

Anything. 
Anywhere.

Anytime.
Regional internet 
stores expansion

Extended 
assortment from 

vendors

Pay on line with 
Bonus roubles

Moscow – same day 
delivery of web 

orders
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FY 2012 Key Financial Indicators

All information presented on this slide is subject to the disclaimer note on page 2 

* - the operating expenses include selling, general and administrative expenses (SGA), other operating income and other operating expenses.

In millions of Russian rubles 2012 2011 y-o-y, %
Sales (including VAT) 157,640 132,086 19.3%

Net revenue 133,593 111,937 19.3%
Gross profit 32,955 27,537 19.7%

As % of net revenue 24.7 24.6 0.1%
Operating expenses* 27,583 22,936 20.3%

As % of net revenue 20.6 20.5 0.1%
Operating profit (EBIT) 5,372 4,601 16.8%

As % of net revenue 4.0 4.1 (0.1%)
EBITDA 7,525 6,239 20.6%

As % of net revenue 5.6 5.6 -
Net profit 4,141 3,374 22.7%

As % of net revenue 3.0 3.0 -
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FY 2012 Consolidated Income Statement Highlights

All information presented on this slide is subject to the disclaimer note on page 2 

Audited 

Source: Company data.

Russian rubles, million 2012 2011 
   
REVENUE 133,593 111,937 
  
COST OF SALES (100,638) (84,400) 
  
GROSS PROFIT 32,955 27,537 
  
Selling, general and administrative expenses (29,376) (24,383) 
Other operating income 1,925 1,549 
Other operating expenses (132) (102) 
  
OPERATING PROFIT 5,372 4,601 
  
Finance income, net 182 37 
  
PROFIT BEFORE INCOME TAX EXPENSE 5,554 4,638 
  
Income tax expense  (1,413) (1,264) 
  
NET PROFIT FOR THE YEAR, being  
TOTAL COMPREHENSIVE INCOME for the year 4,141 3,374 
 



Russian rubles, million 2012 
as % of 
revenue 2011 

as % of
revenue

Payroll and related taxes 8,742 6.5 7,112 6.4
Lease expenses 6,480 4.9 5,327 4.8
Advertising & promotional  expenses 3,665 2.7 3,289 2.9
Warehouse services 1,757 1.3 1,508 1.3
Utilities 1,331 1.0 1,070 1.0
Security 868 0.6 754 0.7
Repair and maintenance 781 0.6 760 0.7
 
Other SG&A 3,599 2.7 2,925 2.6

D&A 2,153 1.6 1,638 1.5

Subtotal 29,376 22 24,383 21.8

Net other operating income 1,793 1.3 1,447 1.3

Total 27,583 20.6 22,936 20.5
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Operating Expenses 

Audited 
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EBITDA(R)

EBITDA(R) - Earnings before interest, taxes, depreciation & amortization (& rent)

Source: Company data.

As % to revenue 10.5% 10.3%

Russian rubles, million 2012 2011 
   
Net profit for the year 4,141 3,374 
Income tax expense 1,413 1,264 
Finance income, net (182) (37) 
Depreciation and amortization of non-current assets 2,153 1,638 
   

EBITDA 7,525 6,239 
Rent expense 6,480 5,327 
EBITDA(R) 14,005 11,566 
 



 31 December 
2012 

31 December 
2011 

ASSETS 

NON-CURRENT ASSETS: 
Property, plant and equipment 9,645 8,920 
Other 4,956 3,619 
Total non-current assets 14,601 12,539 

  
CURRENT ASSETS:   
Inventories 32,259 24,487 
Accounts receivable and prepaid expenses 1,557 1,246 
Taxes receivable 1,947 1,651 
Cash and cash equivalents 6,521 13,220 
Short-term investment 981 - 
Other current assets 79 204 

  
Total current assets 43,344 40,808 

  
TOTAL ASSETS 57,945 53,347 
 

All information presented on this slide is subject to the disclaimer note on page 2 32

FY 2012 Consolidated Balance Sheet Summary

Audited 

Source: Company data.

Russian rubles, million
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Source: Company data.

31 December 
2012

FY 2012 Consolidated Balance Sheet Summary (continued)

Audited 

 
31 December 

2011 
EQUITY AND LIABILITIES 

EQUITY: 
Total equity 10,692 12,827 

  
NON-CURRENT LIABILITIES:   
Total non-current liabilities 208 417 

 
CURRENT LIABILITIES:  
Trade accounts payable 35,586 32,673 
Other payables and accrued expenses 3,690 2,354 
Deferred revenue 4,687 2,555 
Other 3,082 2,521 

 
Total current liabilities 47,045 40,103 

 
Total liabilities 47,253 40,520 

 
TOTAL EQUITY AND LIABILITIES 57,945 53,347 
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Audited 

FY 2012 Consolidated Cash Flow Statement 

2012 2011 
OPERATING ACTIVITIES:  

Total comprehensive income for the year 4,141 3,374 
Non-cash adjustments and tax 4,840 3,089 
Operating cash flows before movements 
in working capital 8,981 6,463 
Change in working capital (3,469) (5,302) 

Cash generated by operations 5,512 11,765 
Income tax, interest and other (1,893) (1,555) 
Net cash generated by operating activities 3,619 10,210 

 
INVESTING ACTIVITIES:   

Purchase of PP&E (2,523) (3,000) 
Short-term investments with banks (981) - 
Other (466) (482) 

Net cash used in investing activities (3,970) (3,482) 
  

FINANCING ACTIVITIES:   
Dividends paid (6,348) (691) 
Net cash used in financing activities (6,348) (691) 

  
NET (DECREASE)/INCREASE IN CASH AND CASH 
EQUIVALENTS (6,699) 6,037 

CASH AND CASH EQUIVALENTS, at the beginning of the year 13,220 7,183 

CASH AND CASH EQUIVALENTS, at the end of the year 6,521 13,220 
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Working Capital
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Contacts 

OJSC “Company “M.video”
Nizhnaya Krasnoselskaya Str., 40/12

Moscow 107066

Russia

Tel: +7 495 644 28 48, ext. 7064 

E-mail: ir@mvideo.ru

Official web-site: www.mvideo.ru

Official ticker: MVID RU

Exchange: RTS and MICEX

For investor relations purposes, please contact:

Christopher Parks

Denis Davydov

mailto:ir@mvideo.ru
http://www.mvideo.ru/
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