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THE INFORMATION CONTAINED HEREIN HAS BEEN PREPARED BY PJSC “M.VIDEO” 
(THE “COMPANY”). THE INFORMATION AND OPINIONS PRESENTED HEREIN ARE BASED 
ON INFORMATION GATHERED AT THE TIME OF ITS PUBLICATION AND ARE 
THEREFORE SUBJECT TO CHANGE WITHOUT NOTICE. WHILE THE COMPANY RELIES 
ON INFORMATION OBTAINED FROM SOURCES BELIEVED TO BE RELIABLE, IT DOES NOT 
GUARANTEE ACCURACY OR COMPLETENESS OF SUCH INFORMATION. THE CONTENTS 
OF THIS PRESENTATION HAVE NOT BEEN INDEPENDENTLY VERIFIED BY OR ON 
BEHALF OF THE COMPANY OR ANY OF ITS ADVISERS (THE “ADVISERS”), OR BY ANY 
OTHER INDEPENDENT THIRD PARTY. NO RELIANCE MAY BE PLACED FOR ANY 
PURPOSES WHATSOEVER ON THE INFORMATION CONTAINED IN THIS PRESENTATION 
OR ON ITS COMPLETENESS, ACCURACY OR FAIRNESS. NO REPRESENTATION OR 
WARRANTY, EXPRESS OR IMPLIED, IS MADE OR GIVEN BY OR ON BEHALF OF THE 
COMPANY OR ANY OF ITS SUBSIDIARIES, SHAREHOLDERS, DIRECTORS, OFFICERS OR 
EMPLOYEES OR ANY OTHER PERSON AS TO THE ACCURACY, COMPLETENESS OR 
FAIRNESS OF THE INFORMATION OR OPINIONS CONTAINED IN THIS PRESENTATION. 
ACCORDINGLY, NONE OF THE COMPANY, ANY OF ITS SUBSIDIARIES, ANY OF THE 
COMPANY’S OR ITS SUBSIDIARIES’ ADVISERS, OR ANY OF THE COMPANY’S 
RESPECTIVE 

ADJUSTMENTS. ACCORDINGLY, NUMERICAL FIGURES SHOWN AS 
TOTALS IN CERTAIN TABLES MAY NOT BE AN ARITHMETIC AGGREGATION OF THE 
FIGURES THAT PRECEDED THEM.
THIS PRESENTATION DOES NOT CONSTITUTE AN OFFER OR INVITATION TO SELL, OR 
ANY SOLICITATION OF ANY OFFER TO SUBSCRIBE FOR OR PURCHASE ANY SECURITIES 
AND NOTHING CONTAINED HEREIN SHALL FORM THE BASIS OF ANY CONTRACT OR 
COMMITMENT WHATSOEVER. 
THIS PRESENTATION IS NOT DIRECTED TO, OR INTENDED FOR DISTRIBUTION TO, 
DIRECTLY OR INDIRECTLY, OR USE BY, ANY PERSON OR ENTITY THAT IS A CITIZEN OR 
RESIDENT OR LOCATED IN ANY LOCALITY, STATE, COUNTRY OR OTHER JURISDICTION 
WHERE SUCH PUBLICATION, AVAILABILITY OR USE WOULD BE CONTRARY TO LAW OR 
REGULATION OR WHICH WOULD REQUIRE ANY REGISTRATION, LICENSING OR OTHER 
PERMISSION WITHIN SUCH JURISDICTION. 
IN ANY EUROPEAN ECONOMIC AREA MEMBER STATE THAT HAS IMPLEMENTED 
REGULATION (EU) 2017/1129, AS AMENDED (TOGETHER WITH ANY APPLICABLE 
IMPLEMENTING MEASURES IN ANY MEMBER STATE, THE “PROSPECTUS 
REGULATION”), THIS PRESENTATION IS ADDRESSED SOLELY TO QUALIFIED 
INVESTORS (WITHIN THE MEANING OF ARTICLE 2(E) THE PROSPECTUS REGULATION) 

IN THAT MEMBER STATE. IN ADDITION, IN THE UNITED KINGDOM, THIS 
PRESENTATION IS ONLY BEING DISTRIBUTED TO AND DIRECTED AT (I) PERSONS WHO 
ARE OUTSIDE THE UNITED KINGDOM OR (II) INVESTMENT PROFESSIONALS FALLING 
WITHIN ARTICLE 19(5) OF THE FINANCIAL SERVICES AND MARKETS ACT 2000 
(FINANCIAL PROMOTION) ORDER 2005 (THE “ORDER”) OR (III) HIGH NET WORTH 
ENTITIES, AND OTHER PERSONS TO WHOM IT MAY LAWFULLY BE COMMUNICATED, 
FALLING WITHIN ARTICLE 49(2)(A) TO (D) OF THE ORDER (ALL SUCH PERSONS 
TOGETHER BEING REFERRED TO AS “RELEVANT PERSONS”). ANY INVESTMENT OR 
INVESTMENT ACTIVITY TO WHICH THIS COMMUNICATION RELATES WILL ONLY BE 
AVAILABLE TO AND WILL ONLY BE ENGAGED IN WITH RELEVANT PERSONS. ANY 
PERSON WHO IS NOT A RELEVANT PERSON SHOULD NOT ACT OR RELY ON THIS 
DOCUMENT OR ANY OF ITS CONTENTS. NEITHER THIS PRESENTATION NOR ANY PART 
OR COPY OF IT MAY BE TAKEN OR TRANSMITTED INTO AUSTRALIA, CANADA OR 
JAPAN OR DISTRIBUTED DIRECTLY OR INDIRECTLY IN CANADA OR DISTRIBUTED OR 
REDISTRIBUTED IN JAPAN OR TO CANADIAN PERSONS OR TO ANY SECURITIES 
ANALYST OR OTHER PERSON RESIDENT IN ANY OF THOSE JURISDICTIONS.
THIS PRESENTATION DOES NOT CONSTITUTE AN OFFER OF SECURITIES FOR SALE IN 
THE UNITED STATES OF AMERICA. ACCORDINGLY, NEITHER THIS PRESENTATION NOR 
ANY PART OR COPY OF IT MAY BE TAKEN OR TRANSMITTED INTO THE UNITED 
STATES OF AMERICA, ITS TERRITORIES OR POSSESSIONS, ANY STATE OF THE UNITED 
STATES AND THE DISTRICT OF COLUMBIA OR DISTRIBUTED, DIRECTLY OR 
INDIRECTLY, IN THE UNITED STATES OF AMERICA, ITS TERRITORIES OR POSSESSIONS, 
ANY STATE OF THE UNITED STATES AND THE DISTRICT OF COLUMBIA, EXCEPT IN 
RELIANCE ON AN EXEMPTION FROM THE REGISTRATION REQUIREMENTS OF THE U.S. 
SECURITIES ACT OF 1933 (THE “SECURITIES ACT”). THE COMPANY’S SECURITIES HAVE 
NOT BEEN AND WILL NOT BE REGISTERED UNDER THE SECURITIES ACT AND MAY NOT 
BE OFFERED OR SOLD IN THE UNITED STATES OF AMERICA EXCEPT PURSUANT TO AN 
EXEMPTION FROM, OR A TRANSACTION NOT SUBJECT TO, THE REGISTRATION 
REQUIREMENTS OF THE SECURITIES ACT. 
THIS PRESENTATION IS NOT A PUBLIC OFFER OR ADVERTISEMENT OF SECURITIES OR 
ANY OTHER KIND OF ADVERTISEMENT, IN THE RUSSIAN FEDERATION, AND IS NOT AN 
OFFER, OR AN INVITATION TO MAKE OFFERS, TO PURCHASE, SELL, EXCHANGE OR 
TRANSFER ANY SECURITIES IN THE RUSSIAN FEDERATION. 
NO PART OF THIS PRESENTATION, NOR THE FACT OF ITS DISTRIBUTION, SHOULD 
FORM THE BASIS OF, OR BE RELIED ON IN CONNECTION WITH, ANY CONTRACT OR 
COMMITMENT OR INVESTMENT DECISION WHATSOEVER. THIS PRESENTATION DOES 
NOT CONSTITUTE A RECOMMENDATION REGARDING THE SECURITIES OF THE 
COMPANY.
BY VIEWING THIS PRESENTATION, YOU AGREE TO BE BOUND BY THE FOREGOING 
LIMITATIONS AND CONDITIONS AND, IN PARTICULAR, WILL BE TAKEN TO HAVE 
REPRESENTED, WARRANTED AND UNDERTAKEN THAT YOU HAVE READ AND AGREE 
TO COMPLY WITH THE CONTENTS OF THIS DISCLAIMER.
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(1) Gross Merchandise Value (GMV) includes purchases in retail stores (including pick up orders), paid and delivered online orders, paid shipments to legal entities from warehouses. Purchases made in stores and online orders 
may be made by individuals and legal entities. GMV includes sales of goods and services, which may be owned by the Company or agents. GMV includes VAT, excludes returns and discounts offered to customers for the 
reporting period. GMV is not Revenue of the Company; 4
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Information on # of SKU and share of innovative assortment provided as of 30.06.2021 5

75k

21.0%

10.1%

2.8%

>250k 

27.0%

12.6%

5.1%

64k

18.0%

10.1%

2.3%
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(1) Information on Active Identified Customers, OneRetail customers, Share of OneRetail customers, OneRetail customers average ticket provided on a last twelve months basis; (2) restated compared to previously disclosed 
2020 metrics to include OneRetail clients of Eldorado. 6

30.4 mn

54.1%

30.5%

10,950

60.0%

n/a

26.2 mn

47.8%

21.8%

10,294

n/a

n/a
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34.0%

85.0%

+36

+28

>50.0%

>90.0%

>500

>100

29.9%

83.8%

-1

+2
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 Competency centers for IT, data and agile teams launched

 IT development roadmap finalized  

 Ongoing shift to cloud-based infrastructure 

 Personalized pricing

 "I'm in the store" mode for Client App 
(including payment at the shelf)

 OneRetail cart new functionality 

 Launch of Corporate Digital Academy and Agile school 

 MVP application for couriers

 Personal online account for merchants (marketplace)

other features, 
tweaks and 

upgrades
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App in Store feature enabling tools for 
in-store use of the customer app 

Data driven tools support 
upselling, cross-sales 
and better customer 
interaction

Personalized 
pricing

OneRetail order (create, modify 
and pay for order anywhere)

In-app loans 
in the customer app
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Personalized pricing based on frequency 
and value of purchases at M.Video

In-house AI-based tool enables consistent 
personalized pricing offers across mobile platform

During testing, the feature helped achieve 
a significant uplift in conversion
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Lending features will be further 
developed in next 6-9 months

Consumer loan option integrated into 
Customer App at transaction stage

11
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Following payment, customer 
can pick up order in-store

Order created for customer in Consultant App 
can be paid for anywhere 
(in customer app, at check-out counter or on website)

Added convenience helps 
to enroll new OneRetail clients

12
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Helpful suggestions to facilitate 
more efficient customer interactions

Provide store consultants with access 
to all relevant customer data

Automated recommendations for store 
consultant to offer higher-end products 
and/or additional purchases 

13
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Source: Company data
Information presented on the slide is related to M.Video-Eldorado Group unless stated otherwise 14

Available through SberMegaMarket white-
label integration

Available through new and 
existing vendors

3P partners (total – 1,200)  

of online traffic driven 
by marketplace assortment

30
45

45

105

2020 1H 2021 Strategic
objective

3P

1P
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Source: Company data
Information presented on the slide is related to M.Video-Eldorado Group unless stated otherwise 15

Sales growth in smart 
home devices vs +30% 
for Russian market

Premium 
assortment 

Share of premium and innovative 
assortment in GMV 

With special 
premium zones 

Growth of services sales 
with premium products 

growth in sales 
of wearables vs +55% 
for Russian market 
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• Supported the creation of an inclusive coworking 
space for disabled individuals by providing 
electronics worth > RUB 2.5 m.

• Designed a system to select products that have a 
lower environmental impact and support a 
healthy lifestyle.

• Informed 100% of our employees about 
cybersecurity through various channels, including 
training courses, our internal portal and emails.

• Developed a GHG emissions model (scope 1,2,3) 
using GHG Protocol and IPCC Guidelines to 
regularly report and monitor our carbon footprint. 

• Will publish the results of our first GHG 
assessment in our ESG databook in 2H 2021.

• 17 cities, 500 pick-up points  
• 700 metric tonnes of e-waste collected and 

processed

• Involved 35 stores
• Collected 8 tonnes of recyclable 

materials (including packaging)

• Collected 16 tonnes of batteries 

16

• Donated goods worth ~ RUB 900k to 8 local 
medical centers.

• Launched a contest for grants with a total fund of
RUB 5 m, supporting 16 NGOs from 11 regions.

• Helped 53 children and supported 16 
environmental projects through The Group’s 
corporate foundation ‘Beautiful Children in a 
Beautiful World’ with a total budget of >RUB 30 m 

• Reviewed our commercial websites and mobile 
apps to improve their accessibility.

• Developed online trainings for store and call 
center employees on communication and 
inclusivity.
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Expanding employee
insurance programs to 
include post-COVID-19 
recovery

Providing additional material 
support to employees who 
have contracted COVID-19

Making telemedicine
available across the 
country

Hosting webinars on financial 
literacy, health and work-life 
balance

Launching social media and 
intranet campaigns to promote 
vaccination and solidarity among 
employees

Incentivizing vaccination among 
all employees

01 02 03

04 05 06
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(1) Web Platform includes sales from website, marketplace, manual orders, vendor catalogue and contact center
Source: Company data
Information presented on the slide is related to M.Video-Eldorado Group unless stated otherwise 19

1H 2020 1H 2021

Web Platform1

Consultant App

Customer App

Y-o-Y growth

1H 2020 1H 2021

Share of TOS
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Share of OneRetail 
customers

Non-OneRetail

OneRetail

Source: Company data
Information presented on the slide is related to M.Video-Eldorado Group unless stated otherwise 20

June 2020 June 2021
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(1) Including unidentified transactions
Source: Company data 21

Not identified

Non-OneRetail

OneRetail

2Q (LTM) 2020 2Q (LTM) 2021 2Q (LTM) 2020 2Q (LTM) 2021

Total

Non-OneRetail

OneRetail

Total

Non-OneRetail

OneRetail
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Source: Company data
Note: Company financials in accordance with IAS 17 accounting standard, unless stated otherwise 22

1H 2019 1H 2020 1H 2021

22.3% 13.1%

1H 2019 1H 2020 1H 2021
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Source: Company data. Note: Company financials in accordance with IAS 17 accounting standard, unless stated otherwise
(1) IAS 17-Based Adjusted EBITDA excludes proceeds from sale of goods.ru (3,6 bn), write-off of subsidized loan (2,5 bn) and expenses for individual protective equipment (0,1 bn)
(2) IAS 17-Based net profit adjusted for loss from investments in associates  (RUB 1,267 mn in 1H 2020, 945 RUB  mn in 1H 2021) 23

1H 2019 1H 2020 1H 2021 1H 2019 1H 2020 1H 2021

8.1% 65.0%
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1. Increase in promo activities 

2. Higher share of lower-margin 
products sold

3. Volatile purchasing prices 
due to persistence of chip 
shortage/components deficit

Source: Company data
Note: Company financials in accordance with IAS 17 accounting standard, unless stated otherwise
(1) IAS 17-Based EBITDA includes proceeds from sale of goods.ru (3,6 bn), gain from subsidized loan forgiveness (part of state COVID-relief package) (2,5 bn) and expenses for individual protective equipment (0,1 bn)
(2) IAS 17-Based Adjusted EBITDA excludes proceeds from sale of goods.ru (3,6 bn), gain from subsidized loan forgiveness (part of state COVID-relief package) (2,5 bn) and expenses for individual protective equipment (0,1 bn)



M.VIDEO-ELDORADO FIRST HALF 2021 FINANCIAL & OPERATIONAL RESULTS UPDATE

Source: Company data
Note: Company financials in accordance with IAS 17 accounting standard, unless stated otherwise
(1) IAS 17-Based net profit adjusted for loss from investments in associates  (RUB 1,267 mn in 1H 2020, 945 RUB  mn in 1H 2021)
(2) IAS 17 Based Adjusted net profit for dividends includes proceeds from sale of goods.ru (3,6 bn) and expenses for individual protective equipment (0,1 bn) 25

(to be submitted to BoD as dividend 
recommendation)  
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Source: Company data
Note: Company financials in accordance with IAS 17 accounting standard, unless stated otherwise
(1) Also includes changes in allowance for long-term advances paid and change in allowance for obsolete and slow-moving inventories and inventory losses (net of surpluses), 
change in provisions and other non-cash reconciling items 26

Extended periods of payment 
deferrals to suppliers in 2020 
agreed upon in light of COVID-19

Lower front/back margin ratio due to 
increase in promo activity that resulted 
in higher accounts receivables balance 
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1H 2019 1H 2020 1H 2021

+0.4
01
Additional pool of liquidity created
in 1H’20 due to significant drop in 
sales in 2Q’20 as the result of 
COVID-19 lockdown restrictions

02
Extended periods of payment 
deferrals to suppliers in 2020 
agreed upon in light of COVID-19, 
which resulted in a large cash balance 
accumulated by the end of June

Source: Company data
Note: Company financials in accordance with IAS 17 accounting standard, unless stated otherwise
(1) IAS 17-Based LTM Adjusted EBITDA includes proceeds from sale of goods.ru (RUB 3.6 bn), gain from subsidized loan forgiveness (RUB 2.5 bn), excludes expenses for individual protective equipment (RUB 0.1 bn) and one-
off incentive payments for the Company’s top management for their roles in crisis management (RUB 1.5 bn)
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2 0 2 1
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Source: Company data
(1) Includes changes in COGS, advertising and marketing expenses, warehouse services expenses, other operating income as well as other operating expenses
(2) Net profit adjusted for loss from investments in associates (RUB 1 267 mn in 1H 2020, RUB 945 mn in 1H 2021) 29
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(VAT excl.)

Selling general and administrative expenses (incl. D&A)

Other operating income, net

D&A

Finance income / (cost), net

Income tax expense

Source: Company data
1) IAS 17-Based Adjusted EBITDA excludes proceeds from sale of goods.ru (3,6 bn), write-off of subsidized loan (2,5 bn) and expenses for individual protective equipment (0,1 bn)
2) IAS 17 Based Adjusted net profit for dividends includes proceeds from sale of goods.ru (3,6 bn) and expenses for individual protective equipment (0,1 bn)
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(VAT excl.)

As % of revenue 6,4% 6,3% 6,4% 6,3%

As % of revenue 5,4% 5,9% 1,0% 0,7%

As % of revenue 1,8% 1,5% 1,8% 1,5%

As % of revenue 1,2% 1,0% 1,2% 1,0%

As % of revenue 1,2% 1,1% 0,7% 0,6%

As % of revenue 0,5% 0,6% 0,5% 0,6%

As % of revenue 0,5% 0,5% 0,5% 0,5%

As % of revenue 2,1% 1,9% 2,2% 2,0%

As % of revenue 19,1% 18,8% 14,4% 13,2%

As % of revenue 2,0% 2,3% 5,9% 6,8%

As % of revenue 21,1% 21,1% 20,2% 20,0%
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31.12.2020 30.06.2021 31.12.2020

Fixed assets 16,465 17,085 16,433 17,025

Intangible assets 73,752 71,314 73,323 70,845

Right-of-use assets - - 67,197 71,593

Other non-current 7,543 8,123 7,685 8,076

Inventory 148,888 146,994 148,888 146,994

Accounts receivable 55,223 45,610 55,813 46,224

Cash 3,957 7,445 3,957 7,445

Other 33,255 31,932 30,625 28,502

Equity attributable to owners of the Company 38,858 37,655 34,057 33,639

Accounts payable to suppliers 199,939 207,862 199,939 207,862

Lease liabilities (current) - - 12,364 10,051

Other current liabilities 65,489 45,850 62,525 42,088
Lease liabilities (non-current) - 64,872 70,702
Other non-current liabilities 34,797 37,136 30,164 32,362
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Inventory change (2,169) 23,490 (2,169) 23,490

Trade payables (8,262) (30,443) (8,262) (30,246)

Others (15,330) 2,989 (15,177) 852

Interest paid (2,152) (2,673) (5,046) (4,935)

Income tax paid (3,194) (693) (3,194) (693)

CAPEX - PPE (1,709) (1,576) (1,709) (1 576)

CAPEX - IA (3,083) (1,838) (3,083) (1,838)

Investment in associates - (1,680) 0 (1,680)

Interest received and other 4,210 348 4 210 348

Dividends paid (6,783) 0 (6,783) 0

Net inflow/(outflow) from borrowings 22,546 19,000 22,546 19 000

Repayment of loans and lease obligations (30) (24) (7,424) (4,439)

Net increase/(decrease) in cash and cash equivalents (3,489) 20,591 (3,489) 20,591
Net foreign exchanges difference 1 (2) 1 (2)
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Collect used consumer devices 
from clients in-store or via pick-up

Launched pilot
in 4Q 2019

17 cities, 500 pick-up points,  
700 metric tonnes collected

In partnership with Duracell

Launched pilot
in June 2019

16 tonnes of batteries 
collected

Collect recyclable materials
in-store for recycling

Launched pilot
in February 2021

35 stores involved,
8 tonnes of recyclable 
materials collected

• Expand program to cover +200 
stores (+10 new cities)

• Launch a new CE collection method 
in cities with no recycling plants

• Introduce new value-added services 
with recycling for B2C and B2B 
clients

• Collect 28 tonnes of spent batteries 
within a year

• Expand coverage to all stores in 
Moscow and St. Petersburg in 
2021

• Launch in all regions where we 
have ready-to-go partners in place

• Collect and recycle 5,000+ tonnes 
of used packaging by 2022

34
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We aim to assist the most vulnerable members of society during the 
pandemic and protect the environment. 

Highlights of 1H 2021 include:

including those 
involved directly in fighting Covid-19 by donating goods worth 

entitled ‘Important Things’ with a
that aimed to prevent social orphanhood and support 

families in difficult situations. in Russia 
were selected and provided with consumer electronics from our stores. 

Since 2013, the foundation has launched a total of 53 
environmental projects and helped 792 children.

which 
enables visitors 
to gain experience and obtain valuable academic and work-related
skills

We 
. The initiative brought together the IT community and the 

technological platform to remotely control drones over 5 protected 
nature reserves in Russia. The project involved 

that flew over 13 hours in total to participate. The 
result was 

. The project also aimed to 
promote domestic tourism, which is particularly topical in the 
pandemic.
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We believe in a fair and inclusive economy, which is why 
we are working to make our stores, websites and 
products more accessible:

We have 
for different groups of people

based on the data obtained. We have 
also 

at all stages of 
the shopping journey. Training sessions will be launched in 2H 
2021.

We have ensured that 
through various channels, including 

training courses, our internal portal and emails.

In 2021, we designed a transparent method of 
selecting products that have a lower environmental 
impact and promote a healthy lifestyle. We are 
currently working to produce a guide that will assist 
consumers in choosing products that help them 
reduce their carbon footprint and lead a greener 
lifestyle
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(1) % as of 01.08.2021, internal company data
(2) % as of 01.08.2021, confirmed by the State data verification services 37

Promotional videos related to 
vaccination on in-store TVs and the 
intranet

Webinars with scientists, 
doctors and vaccine 
manufacturers

Information campaigns to stem the 
spread of misinformation

Publication of data relating to the 
domestic coronavirus situation and the 
percentage of those vaccinated within 
the Group through a variety of channels 
in real time

Cooperation with partners to promote 
and achieve vaccination targets

The Group

Moscow

Moscow district

Stores

HQ and warehouses

80% of top managers are vaccinated 
against COVID-19

Top managers have provided regular 
updates on the Group’s vaccination 
status

Direct financial incentives for 
vaccinated employees

Lottery among vaccinated 
employees that gave them the chance 
to win prizes 

Top managers have shared their 
vaccination stories, including why they 
decided to get vaccinated and 
reiterated the Group’s commitment to 
global social wellbeing


