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The information contained in this presentation or enclosed 
herewith is provided and intended for informational purposes 
only and should not be relied on for any investment decisions. 
The information provided in the presentation includes 
assumptions and financial information on M.Video and 
Eldorado operations and expectations which are "indicative". 
Specifically, some of the information presented is taken from 
the M.Video-Eldorado group management information system 
and as such may be unaudited and may include assumptions 
and estimates. With the exception of numbers which can be 
traced to the audited consolidated financial statements for 
the years ending 31 December 2007-2019, the numbers may 
not have been subjected to any audit testing nor have the IFRS 
policies necessarily been applied to these numbers/
calculations. 

All M.Video group company information provided in this 
presentation is provided on an "as is" basis. M.Video
believes and has done everything within its power to ensure 
the information is not misleading. Nevertheless, M.Video does 
not take any responsibility for the accuracy or completeness 
of the information. By the same token, the forward-looking 
information provided is based on the high level, longer term 
views of the M.Video-Eldorado group management, and not on 
detailed budgeting or forecasting principles. The addressees 
of the presentation should not take these numbers as the true 
and accurate numbers and, as such, should not disseminate, 
or refer to these numbers for any purpose other than for the 
purpose they were given, namely for an informational purpose. 
Anyone using the information contained in this presentation 
does so, at his/her own risk.
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(1) Gross Merchandise Value (GMV) includes purchases in retail stores (including pick up orders), paid and delivered online orders, paid shipments to legal entities from warehouses. Purchases made in stores 
and online orders may be made by individuals and legal entities. GMV includes sales of goods and services, which may be owned by the Company or agents. GMV includes VAT, excludes returns and discounts 
offered to customers for the reporting period. GMV is not Revenue of the Company, (2) TOS denotes Total Online Sales, (3) The Company defines identified active customers as those who have logged in and 
made at least one purchase through any sales channel during the year, (4) The Company defines OneRetail customers as those who signed in and made at least one purchase during the year through the web 
platform or mobile platform, including customer and consultant apps 3

driven by mobile platform (+232%), which 
accounts for >65% of TOS as of 2Q’21. 
Share of TOS in GMV stayed almost flat 
YoY despite very high base effect on the 
back of restrictions imposed on store 
operations in 2Q'20

via growth of identified active 
customers(3) and OneRetail customers

demonstrates stickiness of m-
commerce and importance of 
personalized shopping experience

TOS share as % of GMV 

Total Online Sales (TOS) YoY

Share of OneRetail customers 

Mobile Platform 
Sales YoY

GMV YoY

OneRetail
customers(4) YoY
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and its share in GMV driven by 
mobile platform (+139%) with share 
of mobile platform in GMV up ~2.5x

via growth of identified active 
customers(3) and OneRetail customers

shows 
stickiness of ecommerce and resiliency 
of stores as points of customer contact 
and experience  

TOS share as % of GMV 

Total Online Sales (TOS) YoY

Share of OneRetail customers 

Mobile Platform 
Sales YoY

GMV YoY

OneRetail
customers(4) YoY
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(1) Web Platform includes sales from the website, marketplace, manual orders, vendor catalogue and contact center
Source: Company data 5

2Q 2020 2Q 2021 2Q 2020 2Q 2021

YoY growth

Web Platform(1)

Consultant App

Customer App

Share of Total Online Sales
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(1) Web Platform includes sales from the website, marketplace, manual orders, vendor catalogue and contact center
Source: Company data 6

1H 2020 1H 2021 1H 2020 1H 2021

YoY growth
Web Platform(1)

Consultant App

Customer App

Share of Total Online Sales
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(1) Including unidentified transactions
Source: Company data 7

Not identified

Non-OneRetail

OneRetail

2Q 2020 2Q 2021 6.96.52Q  2020 2Q 2021

Total

Non-OneRetail

OneRetail

Total

Non-OneRetail

OneRetail
1.6
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(1) Including unidentified transactions
Source: Company data 8

Not identified

Non-OneRetail

OneRetail

1H 2020 1H 2021 1H  2020 1H 2021

Total
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(1) Including unidentified transactions
Source: Company data 9

Not identified

Non-OneRetail

OneRetail

2Q (LTM) 2020 2Q (LTM) 2021 2Q (LTM) 2020 2Q (LTM) 2021

Total

Non-OneRetail

OneRetail

Total

Non-OneRetail

OneRetail
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(1) Of identified active customers, i.e. those who have logged in and made at least one purchase through any sales channel during the year
Source: Company data 10

June 2020 June 2021

Share of OneRetail 
customers

2Q 2020 2Q 2021

YoY growth

Web Platform

Stores

Customer App
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(1) Of identified active customers, i.e. those who have logged in and made at least one purchase through any sales channel during the year
Source: Company data 11

1H 2020 1H 2021

YoY growth

Web Platform

Stores

Customer App

June 2020 June 2021

Share of OneRetail 
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(1) Including St-Petersburg
Source: Company data 12
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(1) As of June 31, 2021, (2) For the first half of 2021, (3) Including St-Petersburg

13

is ready for pick-up 
within 15 min(2)

covered by same-day 
delivery (1)

fulfilled using store 
infrastructure(2) is located in stores(1) in cities of operation(1)
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Source: Company data 14

2Q 2020 2Q 2021

Delivery

Pick-up

In-store

1H 2020 1H 2021

Delivery

Pick-up

In-store
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