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— Content & Liability Disclaimer MYVideoEldorado

The information contained in this presentation or enclosed herewith is provided and intended for
informational purposes only and should not be relied on for any investment decisions. The
information provided in the presentation includes assumptions and financial information on
M.Video and Eldorado operations and expectations which are "indicative"”. Specifically, some of
the information presented is taken from the M.Video-Eldorado Group management information
system and as such may be unaudited and may include assumptions and estimates. With the
exception of numbers which can be traced to the audited Consolidated Financial statements for
the years ended 31 December 2007-2019, the numbers may not have been subjected to any
audit testing nor have the IFRS policies necessarily been applied to these numbers/calculations. All
M.Video Group company information provided in this presentation is provided on an "as is" basis.
M.Video believes and has done everything within its power to ensure the information is not
misleading. Nevertheless, M.Video does not take any responsibility for the accuracy or
completeness of the information. By the same token, the forward-looking information provided is
based on the high level, longer term views of the M.Video-Eldorado group management, and not
on detailed budgeting or forecasting principles. The addressees of the presentation should not
take these numbers as the frue and accurate numbers and, as such, should not disseminate, or
refer to these numbers for any purpose other than for the purpose they were given, namely for an
informational purpose. Anyone using the information contained in this presentation does so at
his/her own risk




— Key figures and highlights

Online growth driven by strong

execution and market trends

= Strong execution in logistics,
fulfilment, sftock management and
IT/back office

= Cooperation with other players aided
sales & customer satisfaction

= Pent-up demand for household
electronics and continued demand
for home office amid work/study from
home

= Lack of outbound tourism spurred
increased consumption of durables

M YVideoEldorado

3Q’'20 key figures

+141% +257,

total online sales YoY net sales YoY

+1.3m 59«

app installations QoQ online as % of net
sales (vs 30.6% in 3Q'19)

= Smartphone-centric customer experience
augmented by store infrastructure

= 3P Marketplace and vendor catalogue ramp-up
with complementary categories
(x3 SKUs by year-end)

= Further private label development (TVs)




— 9M 2020 - a much needed boost to online business MVideoEldorado

% M.Video and 73m +35% +80%

Eldorado . .
. average monthly online paid
websites websites' visitors in M traffic orders

Mobileapp 4 9m x5 x1.3

developmen’r M.Videolll mobile growth checkout
and ramp-up app installs in WAU completion rate

Tz Logistics X2 + 8 X2 0

and last . . . - .
. courier delivery last mile delivery &
mile boost capacity partnerships pickup orders

(1) Eldorado standalone app to be launched by year-end 2020




| Inventory storage breakdown
|
Regional

multiplatforms
I S|

487 43% 9%

| ] | ]
Stores DCs

Slberla & Far
East
1 O]

(1) As of September 30, 2020
(2) Including St-Petersburg

— Online-driven Business Augmented by Extensive Footprint (')

1 ,039 stores in 252 Russian cities

Unique and well-invested store-based
infrastructure solving for last mile

24h

e
)
|:r

M YVideoEldorado

>USS2bn

invested in stores and logistics
infrastructure since 1993

1,039

Stores = fulfilment centers =
= pick-up points

9 /58

Distribution centers /
Regional mini-DCs

100% online
coverage

in cities of operation

90% same day

delivery in Tm+ cities

90% next day

delivery in all cities of presence



— 3Q 2020 Group & Brands’ Net Sales M VideoEldorado

Better than expected 3Q’20 performance due to:

,A.l Increase in average ticket due Somewhat stronger performance = App-centric growth at
1o pent-up demand for LHA, 151 of Eldorado on the back of —J M.Video and online catch-
contfinued demand for home demand for DIY and electronic up in Eldorado aided by
office, pick-up in services items for out-of-town new categories
€ 3Q 2020 Group Sales YoY @) 3Q 2020 M.Video Sales YoY @ 3Q 2020 Eldorado Sales YoY
a25.3% a 24.54 a26.7%
105.4 132.1
- m B - R
Turnover, bn RUB ] - o [
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B Number of tickets, 13.4 8.0 8.7 54 5.7
mnof ansactions [l L o — — o
A]7.]% A]5.9% AQ].O%
7.9 9.2 8.7 10.1 6.6 7.9
u Average ficket, kRUS ] ] ] - ]

3Q 2019 3Q 2020 3Q 2019 3Q 2020 3Q 2019 3Q 2020




— 9M 2020 Group & Brands’ Net Sales

Better than expected 9M’'20 performance due to:

= Increase in average order Somewhat stronger performance
value (ticket) and units per 5] of Eldorado with footprint in smaller

transaction even despite cities less affected by quarantine
lower credit sales restrictions

@ 9M 2020 Group Sales YoY

@) 9M 2020 M.Video Sales YoY

M YVideoEldorado

Fast-tfrack scaling of

—J online sales with strong
performance in both
brands

E 9M 2020 Eldorado Sales YoY

o ] 3.9% PN ] 2.8%
299.0 340.4 200.1 225.6
“ Turnover, bn RUB - . ] -

v 0.7% - ] .5%

40.4 40.1

B Number of tickets, 24.0 244
mn of fransactions - - - -

a ] 4.7% PN ] ] . ] %
7.4 8.5 8.3 9.2
m Average ticket, k RUB ] ] ] -

IM 2019 M 2020 M 2019 M 2020

P ] 6.0%

98.9 114.8
| .
v4.14
16.3 15.6
] I
AQ] .O%

6.1 7.3
. ]
9M 2019 9M 2020




— 3Q 2020 Group & Brands’ Total Online Sales (TOS)

Better than expected 3Q’20 performance due to:

&\

]

Strong demand driven
back-to-school and WFH
categories with tailwinds

from staycation

@ 3Q 2020 Group TOS YoY

M.Video leads in online growth
with Tm+ app installations as well
as in-store online sales assisted by
mM_RTD and price-matching

€D 3Q 2020 M.Video TOS YoY

M YVideoEldorado

= 4.5x growth in marketplace,

—J vendor catalogue and
goods.ru click-and-collect
sales

@ 3Q 2020 Eldorado TOS YoY

77.9
32.3
¥ Turnover, bn RUB ]
A ] ] 3. ] %
. 5.9
B Number of tickets, 2.8
mn of fransactions I -
P8 ] 3.2%
11.6 13.2
m Average ticket, k RUB ] ]
3Q 2019 3Q 2020

P ] 57.7%
65.2
25.3
— L
P ] 27.4%
4.4
1.9
— ]
a ] 3.3%
13.0 14.8
] ]
3Q 2019 3Q 2020

P 8] .5%
7.0 12.7
o 79.6%

0.8 1.5
— ||
P8 ] .O%

8.4 8.5
I .
3Q 2019 3Q 2020




— 9M 2020 Group & Brands’ Total Online Sales (TOS)

Better than expected 9M’'20 performance due to:

= Strong execution in logistics, Urals (+136% YoYO, North-West, incl.
fulfilment, stock management St. Pete (+132%) and Volga
and IT/back office (+131%) regions lead by online
growth

@ 9M 2020 Group TOS YoY @ 9M 2020 M.Video TOS YoY

M YVideoEldorado

Delivery and pick-up

—J turnover doubles YoY aided
by delivery capacity scaling
and last-mile partnerships

@ 9M 2020 Eldorado TOS YoY

a 113.0- 115.4,
194.7
91.4 72.9 o
“ Turnover, bn RUB ] . I -
a 106.3~ - 111.0%
. 16.8 12.2
B Number of tickets, 8.1 5.8 _
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- 3.2% o 2. ] %
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m Average ficket, kRUB ] ] ]
9M 2019 oM 2020 9M 2019 9M 2020
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— Contact information

PJSC M.VIDEO

Address

@ 105066, Russia, Moscow
Nizhnaya Krasnoselskaya Str., 40/12 bld 20

@ Web-site

mvideoeldorado.ru

S\

For investors’

requests,
please,
contact:

Maxim Novikov
Maxim.Novikov@mvideo.ru

Timur Akhmedzhanov
Timur.Akhmedzhanov@mvideo.ru

MYideoEldorado

Listing

Moscow Stock Exchange

/“ Ticker
il MVID
s .
Valeriya Andreeva
For media
+7 495 644 28 48
requeSiS, ext. 7386
please, |
contact: pr@mvideo.ru




